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With just a few clicks, everyone can become a sponsor! 

French Heritage Society is getting into crowdfunding by supporting three private castles, or 
how to use new technologies to save our national heritage. 

Born in the United States, crowdfunding has now arrived in France. More and more projects 
in various fields are emerging thanks to generous Internet users. Our national heritage cannot 
escape this technological evolution that transforms behaviors as well as the way sponsorships 
are thought of. A success that is also due to the simplicity of the set up: indeed, with a few 
clicks the user can become a sponsor thanks to specialized websites. The VMF has already 
jumped into the fray with its “Fous de patrimoine” (Wild about patrimony) operation. 

FHS is partnering with MyMajorCompany, launched in 2006 and leader in the field with more 
than €12 million in raised funds. Three campaigns are currently running to support private 
estates: one is the castle of La Bussière (Loiret) and aims at fighting the dry rot currently 
endangering it, the other is the chateau of Caumale (Landes). In this case, the campaign is 
seeking support for both the monument’s restoration and its opening to the public. In the 18th 
century, the owners’ family used to trade with the “Islands”. At the chateau of Gizeux, the 
collected funds will be used to restore magnificent 17th century mural paintings that are in 
great danger of completely disappearing unless emergency measures are taken. These 
campaigns can be seen on MyMajorCompany.com and on FrenchHeritageSociety.org, the 
donations are in part tax deductible. As an added incentive, donors will receive gifts that will 
put them in direct relation with the castles’ owners and will have them participate in both the 
life of the castle and the restoration project. Depending on the level of the donation, the gifts 
can be symbolic (certificate, signed picture), fun (fishing outing at La Bussière), cultural 
(conference with a chocolate specialist at Caumale) or more personal such as a private visit, a 
dinner with the owners, even a free night at the castle as if offered by Gizeux. 

By combining sponsorship and today’s technology, crowdfunding makes donating young 
again and thus contributes to make mentalities and practices evolve. All three campaigns 
launched on July 10th have so far been very successful. The objective was to obtain €2,000 for 
each of the projects, using a simple principle: if this sum wasn’t reached, all donations were to 
be returned. Total donations for Gizeux have already topped €6,500, while La Bussière shows 
€3,500 and almost €2,000 for Caumale. Encouraging results indeed less than a month after the 
launch of the operation, which will last until the end of the year. Owners also participate 
because crowdfunding involves them fully. Not only to decide on what gifts to offer or the 
kind of events to set up, but also to mobilize their networks, the local press, the tourist 
organizations, etc… On their end, MMC and FHS do the same and many articles on these 
actions have already been published in the national press. As Stéphanie de Laffon, Gizeux’s 
owner with her husband Géraud, says, “Everyone can be a participant in the conservation of 
our heritage, even with a tiny donation.” 

 
 


